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Branded Firm braces for new idea economy
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Rizsi s firm, which specializes in intellectu-

al property kw, hopes to becone known by
s rrg:iul‘.r:':ﬁ‘l trmdeneark, “The ldea
Attorneys.” and its Internet domain,
wiwwidegattormeys. com. insteard of by the
last murrmees of the partners

Effective brancds for lowvers aee coming of
age, Rimvt said. It's just taking o while, Bul
that’s given Rizvi anid partner Glenn Gold a
juamip o this ompeetation.

‘We try harder, we're smarter
or we're better. That doesn't
establish yourself with an iden-
tity where you get referrals.

H. Johm firv
Partmer, The ldea Attomeys

“In any other firm, you have people that
practics real estabe law, divoroe law, com-
mescial law, criminal lowe Any time vou try
to brand a firm. somebody objecta” he said.
“One of the reasons we can cul throogh and
beand ourselves better is the synengism thai
wr haner working together, We'ne frieswds.”

Generic brands for firrms don't work, he said.

"W bry harder, we're smarier or we'ne better
[t desesnit esdablash yourself with an identity
where vou get referrals, he sabd, "Lasovers e
actually referring clients to us becatse we are
bramding ourselves as specialisis”

While brand marketing brings to mind a
variety of images such as soft drinks, resta-
rants, laundry detergent amd tennis shoes,
fiw errvision bew firms.

That ey soon clange.

It waisnt untl the 1977 LS. Suprems
Court decision in Bates v Arizona thist
reslrcl NS an aLIHI'IH.'}‘S. Eﬂ?‘Eﬂl!’dﬂq WETE
eased. Tough advertising rubes o The Florica
Bar, and maost other stabes, as well a3 conesor-
valism within the legal prodession - particu-
larky at larger establizhed law firms — have
hedd back the gace of law firm branding
efforts, Bizvi said,
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“Ag an intellectual property attorney, | am
constantly protecting the rights of compié-
nies to exploil the value of their brand iden-
tities,” he saic "1 think its time my firm culti-
vates & unique hranding strategy of its own,”

That's been an uphill Gght, howeee A
compromise of sorls was reached with The
Florda Bar that allows Rizvi and Gold to
trademark ~The kdea Atborneys.” but only
after citing their two last nimes.

Not everyone thinks it’s a novel idea.

thmulmg,!ur lowyers is alrendy being
done,” said Jim Cassel of Capitalink, an
imvestment banking frm in Miaml, Cassel
was & managing partoer of the Miami office
of the kaw firm Browd & Cassel, where he was
aldsr on the executive committee and led that
firm's corporate and securities practice.

The Ticket Clinie bs one example of a
branded idea for a law firm. In Miami, one
inteflectual progerty firm goes by the name of

Irnvention Submission Corp,

Rizvi acknowledged that questionable
rmotives of some firms may have lod to tough
rudes by the Bar But old values, wherne Bt
rames are prized recrudting vebicles, i hold-
ing hack the rest of the profession from

i “mames for themselves, he sakl,

“Diffucult Cambersome and Long, PA. is
not an effective bramding strtegy unless you
have a hundred years G wail.”

Patent work makes up the bulk of his
firrm's bassiness, Risevi saicd. Its one af the [ew
specialties where you need an m.gl-ﬁn:rilhg
degree and a law degree 1o practic

Ciodd, whe worked for Mﬂmmlu I:refnn:
parineeing with Rizvi, said the recent stock
market slamp and doLcom bust hasa't shak-
en the confidence of attormeys practicing
“the bow of crealivity”

“The legal arena relating to protecting new
wcheas has practically exploded overnight,”

A road lows trveled

H. John Rizvi, an adjsnct professor
at Nova Southeastern University's
College ol Law ansd authyor of "Patent
Protection: A Practical Guide for
Imventors,” gave up big backs at one of
those peestigions New York law firms.

Cutting his teeth in the trade at the
120-yeor-odd inteflectual property
firmm Fish & Newvwr in New York City,
the fther of two young girs choss G
lease thee firim anid redocate. Bt owaes a
tomigh diecimson.

"Fish & Meaves chient roster goes
hack to such well-knimem inventors as
Thosnas Edison, Hensy Ford and the
E?u Rrothers, We don't have that

inel ol history behind our new firm.
W meed to distinguish ourselves
imrmediately”

Rizvi took the usiual harassment

“Peaphe at the firm - the partners,
the associates - were like, ‘you re
kg close (o $2000000 a year.
What the hell are you doing? You're

yous e no clients, yoi denl
even have a firm and you're going
down to Florida,™

New Yorkers view Florda different-
by than natives, Rizve saicl. But the

whvos later teamed up with
Canlel, ags old of Miarmi law
school uddy, sald the region has cer-
Lain advantages, Bents ane cheaper
than kn Manhattan. And much of his
bepeiness s diorie over the (ransam.
Theres o need for purwer lonches or
fancy offioes anymore, His greatest
tosod, e said. is his laptop.

“Thie howirs, anet how hard | work.
has st changed.” he said.
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Crold sapd, adcling thet more than hall the
intetiectual progerty firme in thie ate were
Nd-Existent even SN Yoeors.ago.,

Rassiness method patents that mchade pee-
vantashy unpatentable software and Interned-
refated patents hove Laken off, e sabd.

That's taken wp some of the slack in South
Floricla, & region devoid of a strong manufac-
turing base. Rizvi said.

“As a matter of fact, the recent downturm
in the economy is actually making legal pro-
tection of mew idens even maore important as
startugs try to snane limited venture funding
foor theeir brasinsess plans.”

Flarida never attracted a lot af patent
attonrme e, Bievi noted.

“While the client base has quadrupled. the
attorney hase is dightly greater than it was”

E-MAIL CORPORATIONS WRITER fofon 1 fakler at
IFakleritsizournals,com.



