Polo logo
feud is still
in fashion

BY JOHN T.FAKLER

While polo is a
sport steeped in
tradition. the US.
Polo  Association
and a prince ol
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fashion are still Phose (561 13- 2668
fighting over who
owns the name of the game

Ralph Lauren. chairman and CEO of
Polo Ralph Lauren Corp. scored the
first victory in the battle rovale in the
19805 alter litigation with USPA
Properties. a Wellington-based sub-
sicdiiary of the USPA, awarded the New
York designer most of the spoils,
ncluding nghts to the Polo trademark.

But according to the USPA, the legal
donovbrook with Lauren hasn't
reached its end game. Several recent
cases were adjudicated in Polo Ralph
Laurens favor. The L'SPA counter-sued
last summer. That Litigation is still
pending, said Michael Sommer. an

See POLD, Page 44

The U.S. Polo Association is fighting Ralph Lauren over a logo.
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Polo group suit alleges
fraud by Ralph Lauren

$2 bulbon a year oo Ralph Laueen takes i o

to rack up more sakes T
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Bt USPA Properties is o bit more outspo-
hen an s Web site, with & postt clasming 2 o
now engaged i a legal war with Polo Ralph
Laswren

“[Louren] clems osr marks and logos

fis. We deny it and counterclam



*This is going to be the most vivid demon-

Boca Raton s playing host to the USPA

Tpen :
city’s history. It's alse the first time in the tour-
nament's 98-year history that it has attracted
s many teams of workd-class players,

“Here we are at the virtual heart of polo and
Ralph Lauren is nowhere in sight” sl
“Neither [Ralph Lawren nor his | were
immvited.” said Fllen director of corpo-
rate commumications for Polo Ralph Lauren in
New York.

Lauren” Fagen said
The promotion committee of USPA
was formed in the late 1970s to
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Cadillac. it'’s been o rocky road for
of the international sport in
the committer made some money for the
volunteer USPA, it has redirected its efforts
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The USPA said at the time of the judgment
that it assumed its agents and licensees
would assure proper use of its “marks” That
cost them.

Court rules for Ralph Lauren

The judgment of the court was that Palo
Ralph Lavren owned the name of the sport

lor commercial purposes. that
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its mame, and 4 polo biagn dissimilar to
satisfaction.”

Polo Halph Laurens, O
the sitid on its Web site.

It withdrew from licensing in the
Linited States, and didn’t neturn bo the LLS,
market wntil 1956,

Differing interpretations of the 1984
ment have led to disputes with Polo
Lauren in tn&emrtnﬂhii‘r:dmﬁl::
from Argentina to Norway,
Thailand 10 Toronto, over 17 yesrs, the

organization sakd.

The retail stakes are high for Jenkins and
the LSPA since Lauren's attempts to gquash
the rights to trademarks the USPA has regis-
tered. USPA and USPA Properties licenses
allow Jordache and other manufacturers to
put them on cothing and accessories. For
doing =0, USPA garnered
$20 million in the first half of 2000, accord-
ing to its Wb site - a pittance compared Lo
Polo Ralph Laurens more than $400 million

quu-un; but a hnuua' for the USPA.
the association
mmmmm:mmmn
3,000 or s0 members pay each vear, accord-
ing to legal filings.

Polo by design

LISPA Properties Chalrman Merle
Jenkins said polo is often compared
o
B Game usually lasts 30 minutes.

B Each game has six periods that are
seven minutes long, called chukkers.
B No goalie; goal posts are spaced
esght yards apart.

B Playing field is 10 acres.

B Players awarded skill rating from
C-2 to 10, the

B Teams change sides after each goal.
B Penalties awarded as free hits.

B Four players on each team.

B Final tourmament starts with 15
teams, finishes with two,




The sc'{"uahble‘i,s a “fascinating issue,” remi-
niscent of the war Kellogg’s had with Exxon
over "Tony the Tiger” years ago, said John
Rizvi, a patent and trademark attorney in
Plantation. "Trademark law requires compa-
nies like Polo Ralph Lauren to be vigilant in
enforcing their rights,” Rizvi said. "A company
that fails to adequately police their brand
names and identities and prevent confusing-
ly similar uses may be found to have aban-
doned their trademark rights forever”

One of the key elements that must be
shown in a trademark infringement case is a
confusingly similar mark, said Rizvi, a part-
ner at Gold & Rizvi.

But when pressed to discuss the contents of
his release, the USPAs Jenkins said he pre-
ferred to talk about the game at hand, one
that was once played by Teddy Roosevelt,
Winston Churchill, Will Rodgers and Prince
Charles’ "daddy.”

Competitors now include Prince Charles,
his brother, and actor Tommy Lee Jones, who
Jenkins calls "a serious player and regular
sponsor at Royal Palms.”

E-MAIL CORPORATIONS/TOURISM WRITER
John T. Fakler at JFakler@bizjournals.com.



